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Vaping Environmental Scan 

 

Type of Store (check the appropriate type) 

 Vaping Store 

 Convenience Store 

 Grocery Store 

 Drug Store/Pharmacy 

 Discount Tobacco Outlet 

 Other (please describe below) 

Description of “Other”           

 Yes No 

Is there a liquor store next 
door or very close by 

  

If this is a Discount Tobacco 
Outlet or Vaping Store, are 
there signs posted that no 
one under the age of 18 can 
enter?             

  

Does the store have an 
exterior “WE ID” or “Age 
Verification” signs? 

  

Does the store offer “free 
samples/tasting” 

  

Were people “vaping in the 
store? 

  

 

 Less than 
10% 

10-20% 21-50% 51-80% 81-100% 

About what 
percentage 
of the front 
windows 
were covered 
by tobacco 
ads 
specifically? 

     

About what 
percentage 
of the front 
windows 
were covered 
by vaping 
ads 
specifically? 
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Vaping Environmental Scan 

 

 Very 
Aggressively 

Aggressively Somewhat 
Aggressively 

Not 
Aggressively 

In your opinion, how 
aggressively did the 
outside environment of 
the store market vaping 
to youth? 

    

 

Type of Product E-Cig E-Hookah 

Characteristics   

Refillable   

Disposable i.e. one-time use  

 

 

 

Contains nicotine   

Cigarette style packaging   

Pen style packaging   

Plastic packaging  

 

 

 

Flavor Types   

Tobacco/Menthol   

Dessert/Candy   

Fruit Flavors   

Drink Flavors   

Other   

 

Is this store within 500 feet of the following? (check all that apply) 

 School 

 Church 

 Playground 

 Recreational facility i.e. YMCA 

 Daycare facility 

 
Adapted fromhttp://tcors.publichealth.gsu.edu/files/2015/02/Understanding-the-E-cigarette-Landscape_An-Environmental-Scan-of-Website-
Forums-and-Point-of-Sales.pdf accessed 10/20/2017 


